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Desired Outcomes

• Chemical Footprint Project 
(CFP) assessment details.LearnLearn

• The value and challenges of 
using the Chemical 
Footprint Project 
assessment tool.

UnderstandUnderstand
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Ecosystem

• Tool providers
• Service providers
• Verifiers

Continuum of 
Performance

• Entry level
• Advanced
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19 Questions ‐ 100 pts
Question design

Training
Conference





• Set of chemicals includedPolicy

• Scope of the policy Policy

• How integratedBusiness Strategy

• public policies & voluntary initiativesEngagement

• Accountability and rewarding employeesAccountability
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Example Question/Response
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Business Strategy:
How do you integrate your chemicals policy into your 
business strategy? 

Our company:
a. has a process for setting goals/planning for safer 

chemicals use and measuring progress towards these 
goals that is part of our overall business strategy.  

b. reports to business customers on progress towards these 
goals.

c. reports publicly on progress towards these goals. 
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• Data from suppliers on COCsCollect

• % products with extensive knowledgeInventory

• % of products with complete dataFull Disclosure

• How is chemical data managedData Systems

• Ensuring conformance with reportingAssurance
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• To reduce COC | disclosureSet Goals

• Measure your footprint baselineBaseline

• Reduction in COC over 3 yearsResults

• How are alternatives assessed?Alternatives

• Suppliers to safer alternativesGuide/Prefer



10

• RSL | COC | All ChemicalsDisclose

• Participation in CFPDisclose

• ResponsesDisclose

• Independent bodyVerification



Pilot

• 10 Companies
• Login
• On line guidance
• Upload supporting data
• Time to complete
• Debrief on questions/response options
• Revisions in Q1 2015
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Questions for Panel

Describe your company and your role with regard to 
sustainability/chemicals management

1. What was most valuable for your company in participating 
in the CFP pilot?

2. What challenges did you confront in using the assessment 
tool (the questionnaire & response options)?

3. What were the key takeaways for your company after 
completing the CFP assessment tool?

4. What actions, if any, has your company taken as a result 
of participating in the CFP pilot?
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Early adopters are essential to 
market transformation 

How can we grow participation 
in the CFP?
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CFP Launch Webinar

Weds, Jan 21
1pm EST
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March 1 – May 31: Online questionnaire open 
for companies to upload data

September 2015:Rele  ase 1st annual CFP report


