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Objectives

= Share the new GOJO 2020 Sustainable Value Strategies
and Goals

= |llustrate the highpoints and lessons learned from our
journey thus far

= |nvite your feedback and engagement during the remainder
of the conference and going forward




Five-Year Corporate Sustainability Goal

® Establish and maintain an
iIndustry-leading sustainable
chemistry policy, including
halving our Chemical Footprint
by 2020




GOJO Sustainable Value Strategies & Goals

Five-Year Strategy 12020 Goals

Innovate to Create » Double global sales from products with third-party certifications

Sustainable Value ) ' _ _ _ _
Establish and maintain an industry-leading sustainable chemistr
olicy, including halving our Chemical Footprint

« Source reduce packaging material by 15%

| Elevate Public Health BHAG: Bring Well-Being to One Billion People Every Day

and Well-Being

Be the most recognized advocate for well-being through hygiene in our
industry

Steward a Thriving Recover and reuse or recycle 50% of dispenser materials from the value
Environment chain

90% of GOJO Strategic, Preferred and Collaborative suppliers meet
GOJO Sustainable Value Responsible Sourcing Criteria

GOJO distribution operations powered by renewable energy

Foster a Culture of Core processes are infused with SWOW?® to create Sustainable Value

Sustainable Value

All employees are engaged in SWOW*
_GOJO) .



1946 — Founding: A Safer Way to Clean Hands




2006 — First to Market Green Certified Hand Cleaners




2010 — World’s First Green Certified Hand Sanitizer
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2013 — Sustainable Chemistry and Packaging Policy

Products that sustain life... made in sustainable ways.

. GOJO SUSTAINABLE GOJO SUSTAINABLE
CHEMISTRY POLICY PACKAGING AND SYSTEMS POLICY
= Help achieve GOJO and customer b - L
GOJO s commited to developing formulations in a responsible, GOJO is commited to design packaging and delivery systems in

innovative, and proactive manner that minimizes potential health and a resporsible, innovative, and proactive manner that minimizes

S u Stal n ab I | I ty g O al S environmental impacts. GOIO Sustainable Chemistry s about strstegic potentisl heakth and envircrmentsl impacts, and fully considers
the following objectives:

asset balancing, and fully cansiders the fallowing objectives:

Help achieve GOJO and customer sustainability goals
Promote viable material and process altematives
Meet or exceed customer expectations

Meet or exceed legal and regulatary requirements
Reduce risks and improve costs

Help achieve GOJO and customer sustainability goals
Promate visble ingredient and process altematives
Meet or exceed customer expectations

Meet or exceed legal and regulatory requirements
fieduce risks and improve costs
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- Promote viable ingredient, material
and process alternatives i s = el

sustainability goals and drive competitive advantage with high
performing, safe, and sustainable solutions

. Meet or exceed customer SUIDING PRINGILES 52t mdchs ey el

GOJO Sustainable Value Principles:

eX e Ctatl O I I S * We evaluate opportunities to enhance Sustainable Walue on a case  » We evaluate shart and long-term reputational implications.
by caes basis, with a glal lere of cur decisions

+ We cptimize sacial, environmental and ecanomic sustainsbilty  » We innovate products with market-facing sustainable value,

+ We uncover and seize the appartunities hidden within a complex  advocating for both evoluticnary and revalutionary solutions
and evoling landscape * We employ whole systems thinking in all of our werk,

+ We strive to move beyond short-tem risk and cost mitigation ez U i (D EE e D
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GOJO inable Value i tions wilk: GOJO Sustainable Value Padkaging and Systems Innovations will:

* Encourage and promote heafthy, sustainable behavicrs Encourage and promete healthy, sustainable behaviars

o Adhere to GO 1O Procursment standards by using ingredients Adhere to GOJO Procurement standards by using materizls purchased
purchased from socially respansible suppliers from socially responsible suppliers

ke materials that are cost effective, that never compromise quality

* Use ingredients that are cost effective, that never compremiss
quality and performance standards to improve sustainability and performance standards to improve sustsinability

» Disclose ingredient information in a way that allows health Minimize or eliminate wasts by designing with the product's end of
and erwironmental impacts 1o b ass life in min
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Sustainable Value Guiding Principles

= Decision making guidance to embed the mindset

GUIDING PRINCIPLES E;Cﬂt:}r::ni?; :sftiﬂns will be guided by the following

GOJO Sustainable Value Principles:
* We evaluate opportunities to enhance Sustainable Yalue onacase » \We evaluate short and long-term reputational implications

by caz= basis, with a global lers of our decisions
* We optimize social, erwironmental and economic sustainability * We innovate products with market-facing sustainable value,
+ We urcover and s=ize the opportunities hidden within a complex advocating for both evelutionary and revolutionary solutions
and evching landscape * We employ whele systems thinking in all of cur werk,

acknowdedging the full life cecke of cur products

We strive to b d shart-term risk and cost mitigati
# We strive to move beyond shart-tem risk and cost mitigation and p as

to long-term cpportunity creation




2014 — CFP Pilot Participation

the chemical
footprint project

easy:s planet




2014 — Exceeded 2015 Goal Targets

GOJO 2014
SUSTAINABILITY SCORECARD

(Deliverad)
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In 2010, GOJO announced voluntary goals to improve
our envirenmental impacts. We set 2015 targets of:

* Reducding water use by 30 percent

* Reducing solid waste by 25 percent

+ Reducing greenhouse gas (GHG) emissions
by 5 percent, compared to the 2010 baseline Certified Products
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2015 — Multiple Highpoints!

Relative Priority of Sustainability Topics

uali
— . Quality
Empl'byes Safety‘ W waste

Chemicals® # Partnership

. eporting
Materials ®
&G overnance of

Acces
50 4 g Public Poli

Employee Well Beirig. Thought Leadership ~ Chemistry
. C ity Support tainable Supply Chai
= Competencies " i .
Q40 4 AEmployee Engagement . \Eﬁ. Pacl.cagmg .O’I‘fsettinglmpads
o water Bl A Ethical Businiss Practices X
e ™ Transportkmissions Reduce Waste inUse Phase
g Employee Volunteer Fragram - Crisis S\ Product Labeling/ Public Disclos ure
§ “somm Employee Diversity “\\\RE“Ef Wastl o MEnergy \\ Product Certifications
= 30 4 Impact Metric™ Reeruiting Sustainability- .
ig' MindedTalent . R‘\edu\cingWaterin Use \\\
N Topics to Manage, Set
“\ AY Goals, & Provide Robust
a0 \ ) \ Discussion in Reporting
- N, Topics to A
Supplier Diversity Manage N\
| & Set Goals N
Topics to Monitor N k)
1.0 -

& Potentially N \
Manage

20

30 4.0

Significance to Stakeholders
~ Wsupply Chain  #Product  ASocial: Internal  # Social: External ~ WEnvironment




2015 — Multiple Highpoints!

BizNGO

FOR SAFER CHEMICALS AND SUSTAINABLE MATERIALS

PRACTICE

Greenhealth C P

2015 CHAMPION FOR
CHANGE AWARD

the chemical
footprint project




Lessons Learned & Best Practices

Set a clear VISION; don’t merely aim for “improvements”

Focus on PROCESS to positively impact products
Make time for the tough CONVERSATIONS

It is not only R&D’s job; EVERYONE has a role
Establish external stakeholder ACCOUNTABILITY
ENGAGE, LEARN & COLLABORATE!




We're On This Journey Together

GOJO is dedicated to being a best-in-class
partner to our stakeholders

WHAT MATTERS
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To view our Sustainability Report

o http://www.gojo.com/sustainability

To contact me, email

o KoharikN@qgojo.com _sojo>
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